Clubs for Brands

Best Practice and Tips
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What is a Strava Club?

Clubs are your brand’s home on Strava.

They provide a space to share content with
users, grow brand awareness and build a
genuine, long-term digital community.

|

Never Just A Ride
t'5 naver just 3 ride.

M It’s the sweat on your skiny
and the 1n(§3n your face.

E The North Fac

Never Stop Explonng We Always Have Your Back.
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More reach than

: d 't Average Club Engagement Rate Average Club Content Reach
yOou QG expec’

32.60%
As club posts don’t compete
for room in the feed with ads -
and sponsored content, S
Brands and athletes benefit . 010%  o0a . e 220
from mUCh hlgher Strava Instagram Facebook Twitter Strava Instagram LinkedIn Twitter

engagement & reach on
Strava when compared to
other platforms.
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Creating a club is easy.

01

Create

Login to Strava Web
and go to:
strava.com/clubs/new

02

Put in your details
Upload your logo and
relevant cover photo,
vanity URL and
description,

03

Promote

Create posts
on-platform and cross
promote on your other
channels

04

Engage

Comment and engage
directly with your
community


https://www.strava.com/clubs/new

STRAVA Tips from the team

Creatl ﬂg YOU r CI U b e Make your copy short and

succinct
¢ Use relevant UTM tags and

“:c.. - == tracking for your website
{:"m T URL (where relevant)
e ¢ Don’t forget to use a vanity
— club URL for easy linking
(o z and memorability.
=

Enter in the

Explore -> Clubs -> “Create a Club”

basic details!

Proprietary & Confidential



STRAVA

Create a Club! (cont.)

e Logo
Recommended specs: 248x248 px

e CoverImage
Choose a clear cover image image that
captures your club’s purpose.
Recommended specs: 1200 x 600 px

e Appoint Admins!
Appoint an employee as your club
admin.

Tip: If possible, use a shared email
address or distribution group for your
Strava club to allow easier management
across a team.

Proprietary & Confidential
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Taking an integrated
approach to leveraging
clubs, athlete
ambassadors, and
challenges is the most
effective strategy for
driving brand loyalty.

Clubs

Engage your Club,

consistently post,

and promote your
events

Athletes Ch.allenges &
Paid Content

Utilize athletes to grow <:| Sponsor Challenges &
product awareness promote through

and club audiences athletes & your club(s)
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Tips to get the best out of Clubs for your brand

01

Post Frequently

If you don’t engage with
your community, they
won’t engage with you.

02

Highlight ambassadors

Sharing content around
your ambassadors’ |latest
adventures, training and
tips builds brand love on
Strava.

03

Use events

Events are a great way to
drive engagement with
your brand. When you
create one, all club
members are notified to
join.
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Creating posts

We've made it easy for
club admins to publish
content, from quick
posts and photos to
promoting in-person
events.

Recover Athletics

Hit the plus icon on your club page

il - Choose your post

type

m:«;n.v..v.v Arrdenics
Prehab with Heather MacLean!

Heather MacLean runs for Team New Balance
Boston and made the Tokyo Olympics in the
1500m in just her 3rd year as a pro. But, like so
many runners, she's had her fair share of injury
battles.

Over the years, Heather has found the value in
keeping her body strong with reqular prehab. We
are so pumped 10 announce that 2 of her favorite
routines are now live in the Recover app! Right
now, you can try the core routine and the
resistance band routine she uses as part of her
weekly program by opening the app and
navigating to studio!

Publish!
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What Content Works Best?

Home away from home
. . Thote's nowboe quite lie home but i this steangoest of years. many of us ate feeling an uige 1o
e Highlight Your Brand Ambassadors e ey e nene.
Sharing content around your athletes’ latest adventures, ;
external media, and training tips builds brand love on Strava.

e Share Training Tips
Share training, nutrition, and other tips. When you help
members lead a more active lifestyle, you’re driving brand love &
loyalty

e Promote New Products A 11
Highlight your products in front an audience deeply interested in : 14y
leading an active lifestyle.

e Run Giveaways!
Everyone loves the chance to win awesome prizes. Running a
giveaway is a great way to supercharge club engagement and
grow club membership.

. 241 K Seow
Kusos to the trios!!!
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Leveraging events

Creating a club event to engage
your audience IRL is a great way
to humanise your brand and
build a loyal following.

Creating it through your club
directly notifies all members
of upcoming activities, get
headcount, and inform potential
new members as well.

4 i

STRAVA

Join Us!

New Event

Wednesday Speed Workout
- London

9. @ .e
& L) .
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Grow Your Club

1. Sponsored Challenges
Create a targeted activation to drive
engagement and community building on Strava

Suds Kannan
Cragging with the boys. Sick routes

Wah Ray Jussen . Mitchell Sayer
h Futting my The North Face too t

ey

3hOm Oft

Stay Connected

E
O0OYDA®RJ

ONE “~—
JONE. nwe 10 ny

2. Cross-Promote
Promote your Club on |G & other social
platforms to build a following

Jim Morrison

3. Leverage Brand Ambassadors
When your brand ambassadors join your club,
their followers see that in their feed with a CTA
to join. Encourage athletes to @ mention clubs
in their activities.

<« BROOKS

E The North Face

" Fryvammd

Baby wow but make it hardcore

4. Link Club in Websites IG Promotion Athlete Promotion Link in Your Website

Plug your Strava club alongside your other
socials
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Sponsored Challenges
Drive Club Growth

Want to supercharge your club
growth? There’s no better way than a
sponsored challenge.

As well as driving clickthroughs to a
partner’s site, a challenge
automatically promotes a brand’s
associated club to all its participants.

75,000

70,000

65,000

60,000

Brooks Running Club Audience Growth

+8% Growth

2020-10-01 2021-01-01 2021-04-01 2021-07-01 2021-10-01

The Runfulness Project Challenge drove significant audience

growth in the Brooks Running Club.

Sponsored challenges automatically

promote an
participants

Black Trail Runners presents:
Black to the Trails Virtual 5k

CBP 22rv0ncs vave joined

associated club to

[. Black Trail Runners

|

g 2 © =
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Case Study: Tracksmith A

Tracksmith, a Boston-based running
apparel brand, places community at

. Tacksritr s Dudon
Gramek

Yensingod  Westminsler
Chicago

We're headed to the Windy City for a slate of

. H community activations in the build-up to the [ ren |
the Center Of thelr bran d ) and St rava |S Marathon and kicking things off with a bussed S 100 Days to London - Long Run
long run at Prairie Path this Saturday 9/17. Sign up 19 A0 AMGMT &

a key part of that experience.

via the link below and stay tuned for weekly

Chicago group-fun news. e ; ‘ 121 athistos are going

As for our Chicago Pop-Up. watch your email (and

They use their club to notify people of o e Tok MBI SO

October 7 through Monday October 10th (9 am to

community events & share routes, so Pl i o, grab a e pack; ke s 3] el

out, finisher's poster stamping and more.

. . m Chicago Long Run Led
that participants can download them & e e 25 bihems

1000:un-9-17-22
28,134 26,809 290

navigate. They create regular events in - = €00 e
Boston, New York City, & London. f;x_“

Cretses

o Somonlo
“\Gambridge

135,929 s i

Activities 26899

o) ieston

100 Days to Boston - Long Run

19 |
6 ’ ‘ 75 athiotes are going
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Check out some of our
favourite uses of clubs by
orands around the world.
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Profiling brand ambassadors

n .

Welcome to the group chat, Paula Findlay.

We're Deyond excited 1o announce that Canadian triathiate Pauts Findlay has joined the On team
Pauls wan hir Rrst ITU Triathion Wotld Cup

Cannondale

Unbound Playground

You might not kndw Erwin Sikkong, bt he i3 no different than you

E . .
Scott Jurek on the CLIF Couch

What kind of person runs 153 milos, then wilingly comes back for more? Find out 58 CLIF* athiete,
bestseding sulhor. 8nd leQendary uitian.

COROS.

COROS x Kilian Jornet LIVE

Pioas ‘event with the G.0.A.T mountain athiete, Kilian Joret. T

THE “€LIF COUCH
WITH SCOTT JUREK LIVESTREAM

TUESDAY, JANUARY 31st
7PM CET/ 1PM EST/ 10AM PST

‘ toswlw
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STRAVA We Want To Hear From You

5. help advance our kit as wefl as your performance. Take our 2023 rider
se3...

am  Red BullUK
BhE 17 Fabruary 2023 811

Are you a sunset or sunrise runner ? &

Driving engagement

s

Cannondate

If you had to pick one bike 1o ride for the rest of your Iife, which would it be? Gravel,
Roa0, or Mountain? Let us know in the comment $ec..,

The North Face

Never Stop Exploring. We Always Have Your Back.

Wharever you go. We always have your ack
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Giveaways and discounts

Tribe

prrascy 2023 or 16:104

TRIBE New Year Special | 40% off for first 250

Fuel your 2023 Training with TRISE 44~ . First 250 Strava customers can get 40% Off any order of
TRIBE Natural Plant Energy to fuel your 20...

Lo Col

Yostoecyy 3% 19:46

Eyes ahead for the start of the Classics: WIN Le Col socks

Tho UL the cobbiag 30d the gruoling vicTones: 1ho all-or-nothing Spring CRsECs rotun 1his
Saturdsy, starting with the Omioop Het Nie..,
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Promoting events

Week 7: Adidas Runners London Long Run - 2

lulylemon ren club
hours & 40 mins Conversational Effort Run with '

10 Jun 2

Supported Pace Groups Ready for a real-life running party?
25 00:30 Saturday Regisiration 5 now open for 1ha lululemon 10K Tour: A muRi-Cily race series Ihat BIings the fua
FEB Meet Up Spot Adidas Studio, 152 Brick Lane, E1 586G WoR Bayond 1he finigh ling, Mouston and A
. Baginner / Road

El 995830 0®

[Please note this is 8 physical event hold in London, Englend)

Le Col SpeedFesTT is coming, and it's going to be fast

Join us and hundreds of other cyclists on Saturday 20th May at Thradon race clrcwt for tho §
stage for speed, performance and compe...

Wie'ro now 3t the half-way point of the Jong run series. Wo'll start o step up endurance efforts
with focus on gradually increasing long runs and Introduce workouts which roquire more
intensity. Join us for week 7 of the 15-week Adidas Runners long run series leading to London
Marathon.

For this Saturday's ong run, we will run 101 2 hours § 40 ming a1 8 conmvarsational effort run
WITR (7100 0POFIOC PACOT-Groups.

-

Pace Group 1 = I0KM @ AVG 5:20 MIN/K
Pace GIoup 2 - 27.5KM & AVG 545 MIN/K.
Pace Group 3 - 25,5KM & AVG 6:20 M/X

- We'll start and finish ¢ the Adidas Studio, 162 Brick Lane, E1 5EG and we'sl meet from 9am for
29:308m kick off and 5053i0n overview.

r .

70231

A~ KTour D Loy K3

_ 3 k@ 1OKTOUI‘ an ..

Proprietary

Confidential
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ﬂ GOREWEAR

(F)ACE THE UNPREDICTABLE

'
I ro d u Ct D ee p - D IVeS Introducing the TRANSITION BIB SHORTS+ designed to offer you wind resistang
from light rain in cooler transitional seasons and when things get uncomfortabyf
Available now and at a one-time introductory price before the official launch in ¢
December 20th.

Exclusively at
Swesty ety

hUps://www.gorew

Ultra-marathon runner Charlotte Clarke's secret weapon? Zero
Gravity Leggings.

Foatner-lightfor a zeco-drag. ight-on-your-fest fesl. With comprossion tachaciogy to help you
recaver quicker. And bum-scupting sesmiines.

HOKA

Crafting the Mafate Speed 4K

Technicaly the
updates since |

acy in the HOKA shoe linoup, the M

HOKA a4a87 &

The Evolution of the Speedgoat 5

Even the GOAT can be improved ./

Product Line Manager Jared Smith has been working on the Speedgoat series since the shoe's
initial launch back in 2017.

We sat down with Jared to learn more about the Speedgoat legacy, updates to the 5th edition,
and more, on the HOKA blog: htips b Pidwev
oat-5-pim-jared-smith/ #TimeToFly

wwew, hoka,.com/en/us/blog

ution-

d




. earn more;
business.strava.com




